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Building alliances and strong human relationships
is an art we must master as a fundamental gateway
to a world of power, compassion and mutual
collaboration. Today we recognize that the human
factor is irreplaceable and more precious than ever

before.\
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] EDITORIAL

KwvoTavTivog

Mayyi®wpog

Mpdedpog

AloiknTikoU Zupfouliou HeDA
Konstantinos

Maggioros

Chairman

of the Board of HeDA

Ayanntd MéAn kai ®ilol,

Eipal 1d1aiTepa eutuxrg nou unodexBrikaue To 2019
pe dpdoeig Kal NPwTOBOUAIEG, TOU ZUVOECUOU KAl
TWV MEAWV pAg, ol onoieg otnpidouv ouciacTIKA

TN BIOCIYATNTA KAl TNV AVTAYWVICTIKOTNTA TNG
eAANVIKAG OIKovouiag, cupBdaAAovTag

oTnV nepaiTépw avantuén tng EAAGSac.

H véa xpovid €xel Eekivrioel Suvapikd,

ME TO ZUVOEOUO HAG VA CUUMPETEXEI WG NEAOG OTO
40 OIkovouikd Dépoup Twv AEAP®V TO onoio,
€XOVTAC OTO €NiKEVTPO TNG OepaToAoyiag Tou TNV
«AvAanTuEn Xwpic ANoKAgIoHOUG», CUYKEVTPWOE
EKATOVTASEG NPOCWNIKOTNTEG and OAov Tov KOGUO,
METAEU Twv onoiwv Kal a&idAoyoug opIANTEG and
TIG ETAIPEIEG - HEAN MAG.

H ouvepyaoia pag ye tnv MNpeofeia napauével
IoXxupn Kal dNUIOUPYIKH, JE CUVEXH UNOOTAPIEN
oT1o Orange Grove nou okond €xel va oTnpi&el Tnv
avdanTtu&n TN VEAVIKAG ENIXEIPNMATIKAOTNTAG KAl VA
avadeiel kalvoToueg 1I0€€g, avoiyovTag, €101, VEOUG
enayyeAuaTtikoug opidovTeg. MapdAAnAa, PpETOG
eiyaoTe oTnV euxdpiotn B€on va CUPUETACXOUNE
oTnv npowbnon Tou Tou Zuvedpiou EvaAAakTIKoU
ToupiopoU “Greek Alternative Tourism 2019”, To
onoio Ba Adfel xwpa otn Xdyn oTic 16 AnpiAiou
2019. MpdkeiTal yia pia npwTooulia nou Ba dwoel
nepaITépw WONGON oTNV TOUPIOTIKA avAnTu&n Tng
XWPAG YaAG.

Me Tnv eAnida o1 To 2019 Ba eival yia xpovid

hE BeTikd npdonuo yia TNV eAANVo-oAAavdIKn
EMIXEIPNHUATIKA KOIVOTNTA, TV EAANVIKI OIKOVOUid
KAl TO EUPUTEPO KOIVWVIKO 0UVOAO, eUXOoual OE
SAoug pia dNUIOUPYIKA KAl MApaywyikri xpovid

ME uyeia kal eunuepia.

HeDA Business Review

Dear Members and Friends,

| am very happy and content to welcome
2019 with plans and various initiatives by
HeDA and its members that support the
Greek economy and contribute to the
sustainable and competitive growth

of Greece.

The new year was off to a strong start,
with HeDA participating in the Delphi
Economic Forum IV, the main theme of
which was “The Challenge of Inclusive
Growth". Present at the event were global
figures from the business, political and
academic world while, moreover,

HeDA Members also participated as
guest-speakers.

Our cooperation with the Embassy remains
strong and creative, and so is our seamless
support to Orange Grove, which acts as an
incubator aimed at supporting the growth
of youth entrepreneurship, identifying
innovative ideas and expanding business
horizons between Greece and the Nether-
lands. In addition, we will be participating
this year in the promotion of the 1st
Conference of Alternative Tourism titled
“"Greek Alternative Tourism 2019”, which will
take place in the Hague, on April 16th, and
will further promote the growth of tourism
of Greece.

With the hope that 2019 will be a
productive year for the Hellenic-Dutch
business community, the Greek economy
and society overall, please accept my best
wishes for a creative year, full of health and
prosperity.

Sometimes
it’s nice when
things stay the same.

WORLD WORLD WORLD WORLD WORLD
FINANCE FINANCE FINANCE FINANCE FINANCE

Best Life Insurance Company in Greece
for 5 years in a row

NN nnhellas.gr You matter
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NEW YEAR’'S
RECEPTION
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O EAAnvo — OAAavOIKOC ZUVOECHOC
otnv EAAnviki Oikovopia

Kal

> e eEAIPETIKA YIOPTIVO KAIPa, he

TNV NAPOUCia TwV JEAWV Kal QiAwv
Tou EAAnvo-OANavdikoU Eunopikou
kal Biopnxavikou Xuvdgéouou,
npayuartonoii®nke n konr Tng
MpwToxpovIATIKNG NiTag yid To

2019 oT1o (0TS KAl EEXWPIOTO XWPO
«AiBpiov» Tou Hilton ABrivag.

To 1peAég AloiknTikd ZupouAio

pe Mpdedpo Tov K. KwvoTavTivo
Mayyiwpo, kal Toug kKa. Mapidvva
MoAiTonouUAou, AvTinpdedpo,
Mavayiwtn Mnapd, lev. Npaupatéa,
lewpylo Apkddn, Tapia kal yéEAn Toug
KK. lewpylo KdToaho, ANEEavdpo
AavinAidn, Jean-Francois Etienne,
Kavdpn Manavactacdnoulo, Mdvvn
KavTwpo, Baciin Zravpou kal Fedpyio
Owuaidn, kabwg kal eknpdownol 80
ETAIPEINV-PEADY, £€dwoAV TO «MAPOV».
O k. Mayyiwpog napouciace To

£pyo Tou ZuvOEopou Kal SHAWOE:
«Eipal 1d1aiTepa gUTUXAG Nou o
>UvOeONOG pag ouvexidel To €pyo TOU

kal e§elicoeTal og €va Suvapikd Kal
Oeopikd napdyovTa oTnV EAANVIKA
ayopd Kal oikovopia. Exovtag diavuoel
25 xpdvia and tnv idpuor Tou, cAPEPA
€xel 151 evepyd péAn. Ol eTalpeieg

TOU AVTINPOCWNEUOUV JIAPOPOUG
TOUEIC TNG EAANVIKIAG ayopdg

onwg To gUNopIo, TNV Napaywyn,

TIC aocpdAeieg, TIg e€aywyEg, TIg
UNNPEGCIEG KAl TN VAUTIAiQ. XTO
YUvdeopo avantuocoduacTe oTabepd,
akoAoubwvTag nioTd 10 dpapd Tou

va gipacTe €vag IoXupdG BeopIkOg
napdyovTag yid TNV avanTtugn

ToU gpnopiou HeTa&U EANGSag kai
OA\avdiag». AvapEpbnke, eninAéov,
OTNn OTEVH OXE0N TOU ZUVOECHOU

pe Tnv OANavdIkn MpeoPeia pe
OUVEPYAOIeg ONwg N Kolvh napouacia
oTa MNooeidwvia 2018, n unooTripI&n Kal
npowbnon ekdNAWcewy, POPOU Kal
workshops und Tnv aiyida Tou.

Tnv ekdriAwon xaipétnoe o Mpéofng
Tov Katw Xwpwv K. Caspar Veldkamp, o

The Hellenic Dutch Association

and

It was in a highly festive mood that the
annual pita-cutting celebration for 2019
unfolded in the hospitable and cosy “Ae-
thrion” of the Athens Hilton Hotel in the
presence of HeDA friends and members.
The Association’s 11-member Board,
BoD President Konstantinos Maggioros,
Vice-President Marianna Politopoulou,
Gen.Secretary Panagiotis Baras, Treas-
urer George Arkadis, and members
George Kotsalos, Alexandros Daniilides,
Jean-Francois Etienne, Kanaris Papan-
astasopoulos, Yannis Kantoros, Vassilis
Stavrou and George Thomaidis, as well
as the representatives of 80 mem-
ber-companies, were all there.

Mr. K. Maggioros, elaborating on the
mission of HeDA, stated: “I am really
pleased given our Association is pur-
suing its work and is developing into a
dynamic institution that is supportive of
the market and the national economy

to the Greek economy

of Greece. Today, 25 years since it was
founded, HeDA has 151 active members,
i.e. businesses representing various
fields and sectors, such as commerce,
manufacturing, insurance, exports,
services and shipping. We are growing
steadily, our vision still the same, aiming
to act as a powerful institutional para-
gon, to promote and enhance bilateral
trade relations between Greece and the
Netherlands.” He, moreover, referred

to the close ties between HeDA and
the Dutch Embassy, the two working
together on the occasion of Posidonia
2018 while promoting and supporting
events, meetings and workshops.

In his brief speech, His Excellency the
Ambassador of the Netherlands, Mr.
Caspar Veldkamp, expressed his fervent
wish that Greece continue its successful
path with further good practices and
growth.

onoiog euxABNKe va GUVEXICEI N XWpPa
TNV ENITUXA nopeia avanTuéng

KAl KOAWY NPAKTIK®V.

Tnv ekdAwon, eniong, TIUNOE UE TNV
napouacia Tou Kal o Ypurnoupyog napd
Tw MNpwbunoupyw, AnuRTeng AIdkog,
nou TOVIOE TN CNUAVTIKH CUVEICPOPA
Tou EAAnvo - OAAavdikoU ZuvOEGou
oTnv EAAGda Kal TNV napaywyiki
CUVEPYAGIia Tou Ye To EAANVIKS KpATog.
H ekdAAwon €kAgice Pe TNV Ko TNG
kaBiepwpévng BaoiAdénitag, énou 20
Tuxepoi kEpdicav Ta Hovadikd dwpda
Twv xopnywv FrieslandCampina Hellas,
Elais-Unilever Hellas, AB BaciAdnoulog,
KLM, Philips Hellas, Coral Shell, Carglass
Greece, ABnvaikr) ZuBonoiia, NN Hellas
Kal Interamerican.

MoAANEG EUXAPICTIEG OTOUG CUVEPYATEG
auTAg TNG Bpadidg, oTo Zevodoxeio
Hilton yia Tnv e€aipeTikr @iAo&evia Tou
kal oTnv eTaipeia FREI congress yia Tnv
napoxn ToU PIKPOPWVIKOU CUCTAUATOG.

Deputy Minister to the Greek PM Dim-
itris Liakos, who underscored HeDA's
significant contribution and its con-
structive cooperation with the State,
also graced the event with his presence.
At the end of the event, the traditional
New Year's lucky pita-cutting gave 20
of the guests the chance to walk away
with unique gifts offered generously by
FrieslandCampina Hellas, Elais-Unilever
Hellas, AB Vassilopoulos, KLM, Philips
Hellas, Coral Shell, Carglass Greece,
Athenian Brewery, NN Hellas and Inter-
american.

Last but not least, many thanks go out
to the collaborators of the event, Hilton
Hotel for its exceptional hospitality and
audio system provider FREI Congress.
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EMBASSY
NEWS

H 5n'EkBeon
OAAQVOIKWOV
MavenioTnui®v

KdabBe xpdvo Ta oAAavdIkd
MavenioTApia unodéxovTal
noAAoUG EAANVEG pOITNTEG.

O apiBudg Twv eyypaPpwyV
au&dvel Kabwg 6Ao Kal
nepliocoTepol EAANVEG
onoudaoTég anoAaufdvouv

TO d1adpacTIkS NepIdAloy,
TOV avOpPwWNOKEVTPIKO
NEPOCAVATOAICHO KAl TO OpAdIKO
nveupua nou xapakTtnpider Tnv
avwTaTn EKNaideucn oTIG

Kdatw Xwpeg. Onwg kai Tig
NEoNYyoUUEVEG POPEG ETOI KAl
@E€T1og N'EkBeon OAAAVOIK®V
MavenioTnuiwy, YVwoTH WG
‘Study in Holland’, onueiwoe
e€alpeTikA emTuxia. Awdeka and
OUVOAIKA dekaTpia oAAavAIKA
NAavenioTAPIA CUPPETEIXAV
@EéTtog oTnVv 'EkBeon, nou
@IAo&evribnke og ABrva (23-24
dePpouapiou) kal @ecoalovikn

|
HeDA Business Review

(26 ®eBpouapiou). Ekei ol
eKNPOCWNOi TOUG cuvopiAnoav
pe EAANVEG poITNTES, HABNTEG
Kal unoPrn@ioug onoudaoTEQ
nou €€eTddouv TO EVOEXONEVO
VA CUVEXICOUV TIC ONoudE€g TOUG
oTIg Katw Xwpeg. H'EkBeon
NPOCEPePE o€ OAOUG EUKAIPIES
va udbouv neplocdTEPA OXETIKA
ME TIC onoudéEg Kal Tn dwr oTNn
XWPA, Kal va Adfouv avaAuTIKnA
nAnpo@opnon oXeTIKA e Ta
oAAavdIkd navenioTiuia, Ta
npoypduuaTa cnoudwy Toug,
TOUG KUKAOUG HaBnudTwy Kal TN
d1adikacia unoBoAng aITHoEwV.
IS0oU kal yia akéun evdlagpépouca
nAnpogopia: and OAeG TIG XDPEG
nou odIAoUV TNV ayyAIKn wg
&€vn yAwooaq, oTig Katw Xhpeg
Oa Bpeite Ta neplocdTEPA
ayyAdpwva npoypduuarta
onoudwyv oTnVv TPITORAEOuIa
eknaideuon.

EuxapioToUpue, en‘sukaipia, Toug
OUVOAIK®WG 2800 £nIOKENTEC Kal
eniokénTpieg TnNG EkBeong Kal oTIg
OuUO NOAEIC, TOUG EKMPOCWNOUG
TWV MAVEMIOTNUIOK®V IOPUUATWV
Kal To npoownikd TnG MpeoBeiag
nou oTtrpi&e TNV diopydvwon,.

5th
Education Fair

Dutch Universities welcome a great number

of Greek students every year. The number of
enrollments increases as more and more Greek
students enjoy the interactive, student-cen-
tered and teamwork-oriented focus of the
Dutch higher education system.

Like its previous editions, this year's ‘Study in
Holland’ Education Fair was equally successful
and well-attended. Twelve out of thirteen Dutch
universities visited Athens (23-24 February) and
Thessaloniki (26 February) to meet with Greek
students and candidates who are thinking
about pursuing their studies in the Netherlands.
The Fair offered everyone an opportunity to
find out more about studying and living in

the Netherlands, and even more about Dutch
universities, curricula, programs and applica-
tion procedures. And here's also a fun fact: of
all non-native English-speaking countries, the
Netherlands is ahead of everyone in terms of
the total number of programs taught in English.

Let us take this opportunity to thank the 2,800
visitors who came to the Fair in both cities, as
well as all university representatives and the
Embassy staff who supported this event.

ORANGE
GROVE

To Orange Grove
@IAo&Evnoe NoAAd kal
ouUVapPnaoTIKA OPWPEVA Kal
ekdnAwoeig oTo didoTnua
nou pecoAdfnoe and Tnv
KUKAOpOPIa TOU TEAEUTAIOU
Mag TEUXOUG £wg orpepal
AlaBdoTe NApaKAT® TI
oupuBaivel Twpa:

Junior Squeezy

To ®efpoudpio Eekiviicape To
npdypauua Junior Squeezy.

‘EkTOTE Kal KABe edoudda,

O€Ka PePEAMIOEG veapol
ENIXEIPNUATIES, NAIKiag 15 ue 18
ETWV, cuvavTwvTal oto Orange
Grove 6nou napakoAouBouv
evOIaPEPOUCESG CUVEDPIEG UE
B€ua A.x. Tn dnuioupyia Bacikou
EMNIXEIPNMATIKOU HOVTEAOU 1) TNV
avdanTtuén de&loTATWY pnTopeiag
kal dnuoaciag napouciaong. Mn
xdoeTe, Aoindyv, To dlaywVvIoud
dnuociag napouciacng ‘Squeezy’
nou npokeital va AdPel xwpa oTIg
5 AnpiAiou oto Orange Grove!

Farming the Future Ac-
celeration Programme
(MNpdypapua Emrdxuvong
Aypodiatpopikou Topéa)

Eniong To ®efpoudpio, Eekivnoe
TO NPOYPAUUd YAG yia TOV

Ambassador of the Netherlands to
Greece Caspar Veldkamp opening the
Meet & Greet of the Farming the Future
Acceleration Programme

I
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aypodIaTpopIkd TOUEA OE
ouvepyaoia pe Toug ldeaHack-

ers kal Tnv MNpeoPeia Twv H.M.A.
oTnv ABriva. EvTeka eniAekTeg
VEOUEIC enixelprioeig (start-

Ups) CUPMETEXOUV OE AUTO TO
NAapaywyiko Kal noAu dnuIoupyikd
npoypaupa nou Oa diapkEael
puEXpI To Mdlo. Epeic oag
nepiyévoupe oTig 14 Maiou ondTe
Ol CUMMETEXOUOEG eTAIPEieg Ba
avanTu&ouv dNUOCIwg TIG I0EES
Kal TIG NPOTACEIG TOUG OTO NMAdicio
Tou dlaywviopou “The Squeeze” -
pnv 10 XdoeTe!

AvoikTi) culriTnon pe O€ua
"Wnepiakn MoAITikn
yia KaAuTtepn Zwn "

Me agpopun Tn cuvdavTnon

oTo Mapiocl Tou ZuuBouliou
YnoupywVv TV XwPwV TOU

OAZE und tTnv npoedpia Tng

> \ofakiag, ol Mpeofeieg (Twv
OUMNPOESPEUOUCHIV XWPWV)

> MoBakiag, Kavadd, NoTiou
Kopéag kai (n piAo&evouoa)
MpeoPeia Twv Katw Xwpwyv,
ouvdiopydvwoay, oTig 21/3 oTo
Orange Grove, avolkTri culiTnon
pe B€pa "'Wnpiakn MoAITIkn yia
KaAuTepn Zwn'.

O Ynoupydg Wnoeiakng MoAITIKAG,
TnAenikoivwviwy & Evnuépwong
Nikog Manndg kpu&e Tnv évapén
Tng ouvAvTnong.

The participants of the Junior
Squeezy programme after a
session on Marketing with Yiannis
Kechagias

[Ne)

Many new exciting events took place at
Orange Grove since the last edition of
HeDa! Here is what is happening now:

Junior Squeezy

In February we launched our Junior Squeezy
program. Every week, ten young promising
entrepreneurs, between 15 and 18 years of
age, gather at Orange Grove for interesting
sessions on various topics, such as creating a
business model canvas or pitching skills. So,
don’t miss the ‘Squeezy’ pitch competition on
April 5th at 18:00 at Orange Grove!

Farming the Future
Acceleration Programme

Equally, we launched our AgriFood Acceler-
ation programme in February, in cooperation
with our partners IdeaHackers and the US
Embassy in Athens. Eleven startups were se-
lected to participate in this programme that is
to last until May and is bound to be productive
and creative! Participants will pitch their ideas
during “The Squeeze” on May 14th - join us!

A "Digital policy for Better
Lives"” open discussion

On the occasion of Slovakia's Presidency of
the OECD Ministerial Council Meeting in Paris,
the Embassies of the Slovak Republic, Canada,
Republic of Korea (vice-chair countries) and
the Netherlands (host) organized an open dis-
cussion on ‘Digital Policy for Better Lives' on
the 21st of March at Orange Grove. The Greek
Minister of Digital Policy, Telecommunications
& the Media, Nikos Pappas, opened the event.

Bootcamp Day 2 for partic-
ipants in our Farming the
Future !




H KLM Royal Dutch Airlines enekTeivel To 8ikTUG TG NpocOETovTag cUvToua
€va véo npoopicpod, To Las Vegas! Ané 1o kaAokdaipi Tou 2019 n néAn Tng di-
ackédaong Twv HIMA 0a cuvdéeTal TpeiG PopEG TV eBSopdda pe ansudeiag
NTHoEIG ané To ApotepvTal. O1 nTRoel¢ 6a npayparonoloGvTal HE AEPOOCKA-
¢n Tunou B787-9 (Dreamliner), pe duvaroTnTa JeETaPopdg €wg 294 snifatwv
avd nTion.

To Las Vegas, nou Ba anoteAéoel Tov 180 npoopiocud TnG eTaipeiag otn B. Aue-
pIkn, Ba cuvdEeTal angubeiag ue To AUCTEPVTA, MPOCPEPOVTAG OTOUG NIBA-
TG SUVATATNTA YIA AKOUN NEPICOOTEPES CUVOEDEIG NPOG KAl and TIG AUTIKEG
AKTEG TNG AUEPIKAG.

H KLM, and Tig 6 louviou 2019, 6a npayuaTonolei nTriogig peta&u Tou agpodpo-
piou Schiphol Tou ApcTepvTap kai Tou Las Vegas kdBe Mapaokeur kal Kuplakrj.
O1 nTrceig ue Boeing 787-9 diab£touv 30 B£oeig oTnv World Business Class, 45
oTnv Economy Comfort Class kai 219 otnv Oikovouikry @€on. Mia 1pitn gfdo-
padiaia nTAon npdkeiTal va evtaxBei oTo npdypaupa and Tig 2 louAiou 2019.

Mpoopicuog: Las Vegas

To Las Vegas npooeAkUel ekaToppupla eNICKENTEG KABe xpdvo. Eyive nioh-
MG NOAn 1o 1911 kal BpiokeTal oTnv Kapdid TNG €PriUou, eV BewpeiTal wg
onpepa “napddeicog” TUXEPWY NAIXVISIDV Kal dlaokedaong. AlabBETel noAu-
TeAn Eevodoxeia, dneipa kalivo Kal cuxvd eNIAEYETAl WG “"OKNVIKO” yia TAIVIEG
Tou Hollywood. EkTég and Ti¢ aveEAvTAnTeg npoTdoelig Yuxaywyiag, 1o Las
Vegas eival 1I8avikdg NpoopIcudg yia Toug pUCIOAATPEG KAl Yid ACOUG ayanouv
Tnv nelonopia kKaBw¢ pnopei va ano-
TEAECEl APeTNPIia yia eNICKEYEIG OE
€Ovikd ndpka nou PpiockovTal oTnV
€upUTEPN NEPIOXN.

O1véeg nTAoelg TG KLM npdkeital va
enekTeivouv TO dIATAAVTIKS OiKTUO
™nG Air France-KLM kail 6a evioxu-
OOUV OKOUN MEPICOOTEPO TN CUUMA-
xia Tou opiAou pe Tnv Delta Airlines.

KLV

Royal Dutch Airlines

H ntrion KLO635 Ba avaxwpei and 1o agpodpdpio Schiphol Tou Auotepvtau
oTig 12:30 kal Ba @Bavel oTig 1415 (Tonikry wpa) oTo Las Vegas (McCarran
International).

H ntrion KLO636 Ba avaxwpei and To Las Vegas oTig 16:05 (tonikr wpa) kal 6a
®Bdvel TNV enduevn oTig 11:05 oto ApoTtepvTtap Schiphol.
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KLM Royal Dutch Airlines will soon be ex-
panding its global network to include Las
Vegas! As of summer 2019, the entertain-
ment city of the United States will be ac-
cessible up to three times a week with a di-
rect KLM flight from Amsterdam. The flights
will be operated using B787-9 (Dreamliner)
equipment, seating 294 passengers a flight.

Las Vegas will become KLM's 18th North At-
lantic destination to be served directly from
Amsterdam, offering passengers even more
flight connections to and from the west coast
of America.

KLM will operate flights between Amsterdam
Airport Schiphol and Las Vegas on Fridays
and Sundays from 6 June 2019. Boeing 787-
9 flights will offer 30 seats in World Business
Class seats, 45 in Economy Comfort Class and
219 in Economy Class. A third weekly flight, on
Tuesdays, will be launched as of 2 July 2019.
Destination Las Vegas

Las Vegas attracts millions of visitors every year.
Las Vegas was officially named a city in 1911 and

is located in the middle of the desert, serving
as the US gambling and entertainment paradise.
It consists of luxurious hotels and endless ca-
sinos, and often forms the backdrop to Holly-
wood movies. Aside from all the entertainment,
Las Vegas is also an ideal destination for nature
lovers and hikers as it is a hub for several beau-
tiful national parks. The new KLM flights will ex-
tend Air France-KLM's transatlantic network and
strengthen its joint venture portfolio with Delta
Airlines.

i KLO635 will depart from Amsterdam Air-
i port Schiphol at 12:30 hours and arrive at |
14:15 hours (local time) in Las Vegas at Mc- |

' Carran International.

i KLO636 will leave Las Vegas at 16:05 (local
. time) and arrive the next day at 11:05 in Am-

sterdam at Schiphol.

info: www.klm.gr
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ISt GREEK ALTERNATIVE
TOURISM WORKSHOP :

Greek
Alternative
Jourism

Xayn OA\avéiac, Madurodam
Tpitn 16 AttpiAiov 2019

Evwvoupe us duvapels pas!

[ToowBoUue tov evanAaktuko toupiopd tns EANGSas otnvy Onnavdial

XTOXOZL:

H npowBnon tou eynAouticpévou ToupIoTKOU

MEOIOGVIOS Ts XWPAs pas pécw B2B cuvavincewv

He eGeldikeupévous ToUPIoTIKOUS MPAKTOPES KAl

tour operators tns OAnavdias nou eknpocwnouv
€va KoIvo nou eniBupei va tagidevel 6io to xpovo.

MOIOI tYMMETEXOYN:

‘EARNves enixeipnpaties tns ToupIoTKAs ayopas

EVWVOUV Ts SUVAEIS ToUs e SNPOCIOUs POpEs yIa

v anotedecpatkn npoPonn s EANadas ws

1I5aVIKO ToUpIoTIKO NPoopPIoud 365 nuépes To xpovo

o€ enayyenuaties s oNAAvOIKNS TOUPICTKNS
ayopas and n Xayn, 1o ‘Auotepviop Kal 1o
Potepviap.

MAPATONTEY EMITYXIAL:

* Opydvwon cuvévteugns wnou kai Slacpanion
ouppetoxns Onnavéwy Enayyedpouwy anod
OnAavéikn Etaipia Anpociwy Ixécewv.

e [loAuetns epneipia Kkal texvoyvwoia s
SlopyavwIpIas €taipias otnv npaypatonoinon

TOUPICTIKWY ekdNAWCEWY O€ TonIKko Kal SIEBVES

eninedo.

WORKSHOP
THEHAGUE 16 APRIL 2019

e

MMATI XTHN OAAANAIA:

 2018: perop Sekaetios agitewv and v
Onnavdia otinv EANGSa (924.434 eniokénres,
augnon 18,9% oce oxéon pe 1o 2017).

¢ [Tpopid OARavoWV toupiotv
- Value for money eninoyés
- Ayann yia T pUon Kal NV NePINETeia

* Repeaters 10 1/3 wv OAnavéwy toupiotwv
nou eniokéntovial v EANada.

* AneuBeias aeponopikés MNoEls oe
npoopiopous s EANadas katd tn Sidpkeia
onou Tou XPovou.

* 2017: 10 82% tou nAnBuopou tatidewe cus
Siakonés tou (2,82 1atidia ava dtopo kata
HEcO 6PO).

* To 50% twv Wagdiwy yivovtal oto efwiepiko
kal 10 1/3 autlv o€ PHeECOYEIOKOUS
MPOOPICHOUS.

o 2 popés 10 xpdvo ol OAnavdoi eninéyouv

evanAOKUKES HOPPES TOUPICHOU.

(Mnyés: EOT BENELUX - 21/01/2019, NBTCNIPO Research -
2017, Griekenland.net)

EIAIKH TTPOLDOOPA

yia ta Ménn tou EAnnvo-Ondavdikou Eunopikou & Biounxavikou Zuvdéopou:
20% ¢érntwon o1o KOOTOS CUPUETOXNS

MNAnpogopies: ka Aéonoiva Oulouvn, T: 210 99 67 940
e-mail: marketing@greekalternativetourism.gr
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OTIC EYKATAOTAGEIC
TOU ZUVETAIPICHOU
Stevia Hellas

O MpgoPnc Twv H.ITA. oTnv
EANGOQ, kK TCEppu MaiaT,
OUVOOEUOUEVOCS And TOV
[MepIpeEPEIGPXN 2TEPEAQ
EANGOaC, K. KioTa Mnako-
yIavvn, NpayuaTonoinoe
eniokedn OTO ZUVETAIPIOUO,
OMoU €iXe TNV EUKAIPIa Va
evnUEPWOEl OXETIKA PE TNV
napaywyr) oteBIag, Tnv
KAIVOTOUO Opdon Tou

2 UVETQIQIOWOU, TIC OUVEQYQOI-
€Q Y€ Blounxavieg kai
ExnaideuTikd 1dpUuaTa aAAd
Kal Ta endueva BriuaTa.

HELLAS|

CODPERATIVE

B N

= TR srro iR
A | ANEFIKANINN FEQPIINH EXCAN

B RUTTGERS LINIVERSTTY
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O ZuveTaipioudg 21éRiag, dnwg Tévioe
o K. Mnakoyidvvng, anoTeAei pia and
TIG MO KAIVOTOUEG EMIXEIPAOCEIG TNG
>tepedc EANGSag, TOo0 wg Npog TN
ocuoTaon Kail Tn d1oiknon Tng, 000 Kal
WS NPOG Ta NpoidvTa nou napdyel. Ol
AvBpwnol Tou ZuveTaipiopoU anoTe-
AoUv napddelypa Npog Yiynon yia tnv
Mepipépeia, dedouévng TNG CUVEPYA-
oiag Toug, TNG KAIVOTOMIAG TOUG KAl TNG
e&ENEG Toug.

IS1aiTepn evTinwon oTov K.Mpéofn
£€kave n opadikn npoondBeia Twv na-
PAYWYWV, ol onoiol péoa og Aiya xpdvia
KaTtdgepav va nepdoouv and 1o oTddio
TNG NAPAYWYAS NPWTNS UANG OTO TEAI-
kS NPoidv Kal pdAioTa xwpig emddTnon,
i xpnuaTtoddtnon, aAAd pudvo ue 1dia
OUUMETOXI TWV HEAWDV.

«O ZuveTaIPIONOG JAC ANOTEAEI TO
Movadikd MNapaywyd ZTERIag peydAng
KAiHakag og OAn Tnv Eupodnn», avépepe
o A/vwv ZUPBOUAOG TOU SUVETAIPIONOU
XprioTtog XZTapdTng.

‘Epgpaocn 860nKe Kal 0To anuavTiko

poAo nou diadpapaTidel 0 TuveTal-

PICUOC OTNV EKNAIdEUCN TWV VEWYV
Napaywywyv Tou, onwg kai AAAwv napa-
YOY®V TNG eupUTEPNG NEPIOXAG, HECA
and 1o npoéypapua «Néa Mewpyia yia
™n Né€a Mevidy». yiag npwTtoouAiag Tou
MavenioTnuiou Rutgers kal Tng Auepi-
KAVIKNG MewpyIkAg ZxoAng. ZulnTtritn-
Kav, eniong, dpdoeig unooTipIENg TNG
YUVAIKEIQG ENIXEIPNUATIKOTNTAG.

O1 enike®aArig Tou ZuveTalpioPoU ou-
vouiAnoav pe tov Mpéofn kai oXeTIKA
ME TN MEANOVTIKN enévduon Twv 8ek. €,
n onoia &ekivd AUeoa Kal AVAPEVETal
va oAokAnpwBei og BdBog nevrasTiag.

at the
premises of Stevia
Hellas Cooperative

The Ambassador of the United
States of America in Athens,
Mr.J.Pyatt, and the Regional
Governor of Central Greece,
Mr. Kostas Bakoyannis, made

a short visit to the Stevia Hellas
Cooperative where they had
the opportunity to be briefed
on stevia production, the
Cooperative's innovative
activities, collaborations with
Industries and Educational
Institutions as well as its

next steps.

I
ISSUE#17 | March 2019

Stevia Hellas Cooperative, as Mr. Bakoy-
annis pointed out, is one of Central
Greece's most innovative enterprises,
given the way it was established and
managed, but also for marketing the
only 100% European stevia product. The
Coop's members are an example to the
Region due to their cooperation, innova-
tion and development standards.

Mr. Pyatt was impressed by the team

and its efforts since they managed in

just a few years to go from raw material
production to the final product without
receiving any subsidies or financial assis-
tance, and simply thanks to the members
(crowd- sourcing).

The importance of cooperation and its
impact, not only at a local level but at a
pan-European level, was emphasized on
and Mr. Stamatis said that «Our coopera-
tive is the only large-scale stevia produc-
er throughout Europen.

Important topics, such as scientific
support through Rutgers University, in
particular the «New Agriculture for New
Generation program» and the American
Farm School in Greece, as well as the im-
portant role of the Cooperative in train-
ing new producers, were also mentioned.
Furthermore, actions to support women's
entrepreneurship were discussed. The
head of the Cooperative talked with the
Ambassador about the future investment
of € 8 million, which is expected to mate-
rialize over the next five years.

why e
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H INTRALOT napouciaoce Tn

oTPATNYIKNA TNG NPOCEYYIoN
The Intelligent Future of Gaming
otnv é€kOeon Tn¢ ICE 2019

H INTRALOT, wg kopu@paiog npounBeuTric AUCEWV TUXEPWV
naixvidiwv og pubuiIlduevoug SIAXEIPIOTEG NAYKOOHIWG,
Nnapouciace TIG NPOIOVTIKEG AUCEIG ENOUEVNG YEVIAG OTNV
ICE 2019, oto Aovdivo, oTnv naykoopiou eriung ékBeon Tng
B2B ayopdg TUXep®V naixvidiwy, n onoia npocéAKUcE
neplocdétepa and 36.000 oreAéxn and 155 xwpeg.

‘Evag npwTo@avrig apifudg eniokenTwy, and oAa 1a pépn
Tou KOOHOoU, eNICKEPOBNKe To Bpafeupévo nepinTepo
INTRALOT ICONIC PAVILION yia yia cuvapnaoTIKA euneipia
ME TIC NPOIOVTIKEG AUCEIC TNG ETAIPIAG OXETIKA Pe naixvidia
AOTAPIWV KAl OTOIXNUATICHOU.

Me Bdon Tn oTpaTnyikri TG Nnpocgyyion «Intelligent Future
of Gaming», N INTRALOT €xel enevduoel oTnv avAanTtugn
NEOIOVTWYV KAl UNNPECIWV TUXEPWYV NAIXVIOIWDV ENOUEVNG
YEVIAG, OoTe va unooTnpi&el Tn uetdaon Twv AoTApI®V GTO
PYnp1akd Toug pEANoV eoTIAlovTag o€ €va XAPTOPUAAKIO
OAIOTIK®WV AUCEWV KAl OE NPONYMEVEG TEXVOAOYIKEG
kalvoTopieg. Ztnv ICE 2019, n eTalpia napouciace Tn véa
nPEoNyMEVN, MEAANOVTIKAG VEVIAG KAl NARPWS
napapeTponoinuévn nAarpopua Aotapiwv, Lotos X,

KAl TN VE€a, NAoUCIa O€ XAPAKTNPICTIKA KAl EVEAIKTN
nAarpopua AGANTIKoU ZTroixfpuartog, INTRALOT Orion,

Ol OMNoIEG avTanokpivovTal OTIG CUYXPOVEG AVAYKES TWV
NAIKTWV KAl NPOCPEPOUY PUXAYWYIKEG KAl uneuBuveg
EUMNEIPIEC TUXEPWV NAIXVIDINYV, AVADEIKVUOVTAG TNV
OAOKANPWHEVN OTPATNYIKA WYNPIAKOU JETACXNUATICUOU
™G INTRALOT oTnv enoxr Tng NoAU-cuvOesIudTNTAG.

The Intelligent Future
of Gaming showcased by
INTRALOT at ICE 2019

INTRALOT, as a leading gaming solutions supplier to
regulated operators around the globe, presented its
next-generation solutions at ICE 2019, in London,

the world-class exhibition of the B2B gaming industry that
attracted more than 36,000 executives from 155 nations.

An unprecedented number of visitors, from all parts of the
world, joined us at the award-winning INTRALOT ICONIC
PAVILION for a thrilling experience with our Lottery and
Betting solutions.

Based on its strategic approach “The Intelligent Future of
Gaming”, INTRALOT has invested in the development of
next-generation gaming products and services to support
Lotteries' step to their digital future by focusing on holistic
solutions and advanced technological innovations. At ICE 2019,
the company presented its new, most advanced, future-proof
and fully parametrical Lottery Platform, Lotos X and the new,
feature-rich and versatile Sports Betting platform, INTRALOT
Orion, that cater to players’ modern needs and offer
entertaining and responsible gaming experiences revealing
INTRALOT's comprehensive digital transformation strategy

in a multiconnected world.

intralot

2N 4’
) N

telligence

flexible, reliable, secure

gaming solutions and systems

intralot

Modernizing lotteries in a digital world

Certified by WLA for its Responsible Gaming program, INTRALOT is committed to the principles of responsible gaming incorporating them at its best-in-class product solutions and global operations.
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V.XKLPREMIUM

LupBoudor Emixeipriosuw

HBR: [1oioi gival ol
Baoikoi Toueic onou
OpaoTNPIONOIETAl N
eTalpeia VK PREMUIM;

VK: H VK PREMIUM
dpacTnplonolgiTal Ta
TeleuTaia 12 xpdvia

oTNV eAANVIKA ayopd

KAl aoxoAeiTal e TNV
napoxr OAOKANPWHEVWV
OUUPBOUAEUTIK®V
unnPEecI®yV og OAoUg TOUG
KAAOOUG TNG OIKOVOUIaG.
BonBd enixeipriceig va
avanTuxBouv kal va eivail
AVTAYWVIOTIKEG NECW
Nnapoxng UNNPECIWV Kal
€KNOVNONG HEAETWV yIa
au&non TwvV NWANCEWY TOUG
Kal JEiwon Tou KOGTOUG.
EminAéov n eTaipeia
Bon6d Tig enixeiprioeig va
evTaxBouv og enidoToUEVO
npoéypapua Tou EXMA R
o€ KANolo KabeoTwS Tou
AvanTu&lakou Néuou

Kal va gvioxuBouy, eite
M€ow emdOTNONG 1
@OPOAOYIKAG anaAAayng,
€iTe y€ow emdoTNONG TOU
KOOTOUG anacxoAnong,
eiTe va AdBouv ddveio pe
pelwpéveg eEaocpalioelg
Kal XapunASTOKA eMTOKIA.
TéNog, o TPITOG NUAKVAG
TNG ENIXEIPNUATIKAG
dpaocTnNEIOTNTAG TNG
e€Talpeiag ival n napoxn
OUUPBOUAEUTIK®V UMNPECIOV
oe Béparta opydvwong os
ETAIPEIEG TWV XWPWV TNG
Eupaciag (Alepunaitldy,
KalakoTdv) Kabwg kKal o
€AANNVIKEG EMIXEIPAOEIG NMOU
B€Aouv va enekTaboulv og
QUTEG TIG OYOPEG.

HBR: [100C pnopesi kdnoia
ENIXEiPNON va NApel
endoTnoN peow EXNMA;

VK: Ta emdoToUueva
npoypduuata EXMA
BonBouv TiIg EAANVIKEG
ENIXEIPAOEIG VA
EKOUYXPOVIOTOUV HECW
véwv enevOUCEWV Kal va
BeATidoOUV TNV NAPAYWYIKA
Toug duvapikéTnTa. Ta
nocooTd TNG ENIXOPHYNONSG
MECW TWV NPOYPAPMATWV
EZMA avépxovTal ouvnBwg
and 50% €wg 65% kai

Tn dedopévn XPoVIKA
nepiodo undpxouv

evepyd npoypduuaTa

nou angubuvovTal oe
EMNIXEIPAOEIG and OAoOUG TOuGg
kAddoug (uyeia, xovopikd
Kal Alaviko gunoéplo,
e€oTiaon, yetanoinon,
KATOOKEUAOTIKEG ETAIPEIEG,
Blounxavieg Tpogipwy,
eknaideuon, evépyeia,
ETAIPEIEC NAPOXNAG
unnpeoiwv K.A.). To
onUavTIKO, Nou NpPEnel va
TOVIOTEI OTO onueio auTo,
gival OTI ol ENIXEIPAOCEIG MOU
npdKeITal va enevoUucouv
OTOV EKOCUYXPOVIOUO TOUG
MEXPI TO 2021-2022 €xouv
Tn yovadikn eukalpia,
unofBdAlovTag Twpa TNV
aitnon, va d1eKSIKACOUV TNV
EYKPION TNG EMIXOPNYNONG
Kal JeTA va uAonoijcouv
oTadIakd To eNeVOUTIKO TOUG
ox€d10, AaufdvovTag nicw
WG enddTNoN oNUAVTIKO
MEPOG TOUG KOGTOUG TNG
enévouong Toug.

Review

ZUVEVTEUEN
Tou Kworta BapfBaka
oto HeDA Business

H VK PREMIUM 18pUBnke 10 2007, oTnv ABrjva, pue oTdxo TNV
napoxn eEeISIKEUPEVWVY UNNPECIWV OE EMNIXEIPHOEIG KAl OPYd-
VIOPOUG Tou IS1wTIKoU Kal Tou Anudoiou Touéa. H cuvéneia
Kal N npocohAwon oTnv noldtTnTa €xouv avadeiel Tnv eTal-
peia og pia and TIG KoPUPAieG ETAIPEIEG NAPOXNE CUMPBOU-
AEUTIK®V Unnpeciwv otnv EAAGSa.

HBR: [101¢ €ival n
dladikacia nou Ba
NEENEI VA AKOAOUBAOE!
E€vag evOIAPEPOUEVOC
€NeVOUTAC YIa va
KATAPEPEI HECW TNC
ETAIQEIAC 0ac va AABel
KAnola eniddTNoN;

VK: Apxikd, yiveTal

pia npoa&ioAéynon Kai
BaBuoAdynon and Tnv
eTalpeia pag pe Bdon

TA XAPAKTNPIOTIKA

TOU ENgVOUTH KAl TWV
KpITnPiwv Tou eKACTOTE
npoypduuaTog. X
OUVEXEIQ NpaypaTonoleiTal
n eknévnon Tou busi-

ness plan kai n unof3oAn

TNG aiTnong unaywyng.
AkoAouBei n a&loAdynon
auTwv and Tnv apuddia
unnpecia Kal N avakoivwon
TWV ANOTEAECHATWY OXETIKA
ME TIG EYKEKPIUEVEG Kal
anoppipbOeiceg enixelproeIq.
TéNog, akoAouBei pia
nepiodog 2-3 €TWV yia TNV
ulonoinon Tou enevouTIKOU
oxediou drnou undpxel oTevh
OUVEPYAOIa E TOV ENEVOUTNA
MEXPI KAl TNV EKTApiEUON
Tou TeAIkoU nocou TNG
enixoprjynong.

HBR: YNndpxouv Tn
OEOOUEVN XPOVIKN
nepiod®o AAAEC VEEC
ENEVOUTIKEC EUKAIQIEC
oTnVv EANGOQ;

VK: MeydAeg
EMIXEIPNUATIKEG EUKAIPIES
avoiyovTal Tov TEAeuTaio
XpPOvo oTov KAAdOo TNg
(PAPHAKEUTIKAG KAvvaBng.
MeydAog apiBudcg Eévwv
€NeVOUTWY, and XWPEG
onwg lopanA, Kavaddg kai
HMA, éxouv ndn &ekivoel
enevOUTIKA oxEDIa yia TNV
KaAAIEpyela Kal ene€epyaacia
(PAPHUAKEUTIKAG KAvvaBng
oTN XwWpa pag. Exouv
unofAnBei neplocdTePE]
and 45 enevOUTIKES
npotdoeig, and TIG ONoieg
Tpeig €xouv RON AdBel
ddeia eykatdoTaong.

To ouvoAikd Uog
enevouoewyv unepPaivel
Ta 300 ekaToupUpIa

EUPW KAl AVAPEVETA

va dnuioupynbouv
neplioocoTepeg and 1500 véeg
Béoeig epyaoiag. Eueicg, wg
eTalpeia, unooTnpidoupe
EMNIXEIPAOEIG NMOU
eniBupouv va enevdlcouv
oTnVv KaAAiépyeia
(PAPHUAKEUTIKAG KAvvaBng
oTnv EANGSa o dAo To
@dopua adeloddTnong Kai
vlonoinong Tng enévduong.
Evnuepwvouue eyxwploug
kal E€voug enevOUTEG yia
TIG ENEVOUTIKEG EUKAIPIEG,
To vouoBOeTIKS NAaicio Kal
XAPAOOOUE TN OTPATNYIKA
yla Tn ypriyopn uAonoinon
NG enévOucng TOUG OTN
XWPA PAG.

An Interview

I
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with Kostas Vamvakas

to HeDA

Business Review

VK PREMIUM was founded in 2007 in Athens with the
objective of providing specialized services to private
and public sector enterprises and organizations.
Consistency and commitment to quality have helped
make it one of the leading consulting companies in

Greece.

HBR: Let's start with the
core sectors VK PREMIUM
deals with.

VK: VK PREMIUM has been
active in the Greek market
for the past 12 years during
which it has been providing
integrated advisory services
pertinent to all economic
sectors. It helps businesses
grow, supports their efforts
to be more competitive
through service provision
and carries out surveys and
studies aimed at both sales
growth and cost reduction.
Moreover, it is there to facil-
itate companies wishing to
benefit from an NSRF (ESPA
Funding) program and to
help capitalise on the legal
incentives of the Develop-
ment Law, to ensure access
to subsidies or get tax allow-
ances, or get grants for em-
ployment cost, or maybe get
a loan with limited collateral
and low interest rate. Lastly,
and this is the third pillar of
our corporate activities, our
company provides advisory
services regarding organiza-
tional issues to companies

in Eurasian countries (Azer-
baijan, Kazakhstan) and to
Greek companies who intend
to expand into such markets.

HBR: How can a busi-
ness venture get funding
through the NSRF (ESPA
Funding) program?

VK: NSRF (ESPA Funding)
program-subsidised projects
allow Greek businesses to
modernise through new
investment projects and to
improve their productive
capacity.

Normally, an NSRF (ESPA
Funding) program subsidy

is 50% - 65% and currently
there are such programs on
offer. They can be of interest
to all kinds of business ven-
tures a they concern all fields
(health, wholesale and retail,
catering and restaurateurs,
manufacturing, construction,
food and beverages, educa-
tion, energy, service provid-
ers etc). Most importantly,
businesses which now invest
in modernising themselves
up to 2021-2022 have a
unique opportunity: by filing
their application now, they
can claim for a subsidy and
then proceed with imple-
menting their investment
plan gradually while a major
part of their investment’s
cost will be refunded in the
form of a subsidy.

HBR: \What are the steps a

future investor must make
to eventually get a subsidy
through your company?

VK: First, there is a pre-
liminary evaluation as our
company grades the investor
based on his specific charac-
teristics and a set of criteria
that is typical of the pro-
gram. Then, there is the busi-
ness plan and an application
must be filed asking for that
particular investment project
to be part of an NSRF (ESPA
Funding) program. The plan
and the application docu-
ments must be checked by
the competent agency and,
eventually, results are made
public as to which applica-
tions have been approved
and which were not. Last,
over the next two-year or
three-year period during
which the investment plan
shall be implemented, our
company will be in close col-
laboration with the investor
until the full amount of the
subsidy has been disbursed.

HBR: At this point in time,
are there any new invest-
ment opportunities in
Greece?

VK: Over the past year or so,
big business opportunities
have emerged in the field of
medical cannabis. There is a
significant number of foreign
investors coming from coun-
tries, such as Israel, Canada
and the USA, for example,
who have already started
acting on their investment
plan so as to have medical
cannabis grown and pro-
cessed in Greece. More than
45 investment proposals
have already been submit-
ted, out of which three have
by now been licenced. Those
investments are worth over
300 million euro and they are
expected to foster employ-
ment for over 1500 people.
Our company supports busi-
nesses wishing to invest in
the field of medicinal canna-
bis in Greece and helps them
get their licences and roll out
their investment plan. We are
providing Greek and foreign
investors alike with updates
about current investment op-
portunities and inform them
about the relevant legislative
framework while they are
figuring out a strategy to
have their projects happen in
Greece fast.

info
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H Mapi givail

Of Counsel o1n
OIKNYOPIKA ETAIQIC
. Bacapddvng

KAl 2 UVEQYATEC.

‘Exel e€s1d1keuBei oTO
eunpdyuaTto dikaio €xovTag
XEIPIOTEI UNOOETEIG

nou agopouv cg dAa Ta
€idn akIvVATWV (1I01WTIKA,
eunopikd, hospitality and
logistics) kal og didpopeg
neplox€g TNG EAAGSaq.
‘Exel unooTnpi&el peydAeg
NoAUEBVIKEG eTaAIpiEG OTNV
nwinon, ayopd, picbwon
Kal xprion akIvATwY Toug.
AiaxeipileTal portfolios pe
euneipia oe M&A, joint ven-
tures, sale and leaseback.
‘Exel peydAn dikaoTnpiakn
euneipia og B€éuara
pubuioTikd, adeloddTnong,
XAPAKTNPIOH®V OACIKOV

EKTACEWV KAl APXAIOAOYIK®V

{wVV.

Mapéxel vouikr unooThipiEn
og popoloyikd B€uaTa
AUECWV KAl EPUECWV
POPwWV Nou apopouv

oTnv akivnTn neplouacia
(PUOCIKWV 1] VOUIKWOV
NEOCWNWY, NPOCPEPOVTAG
e&e1dikeupéveg cUPBOUAEG
WOTE VA ENITUYXAVETAI O
NPOCPOPOTEPOG TPOMNOG
POopPoAdYNONG YIa TOUG
neAdrec.

H cuvepyaaoia Tng pe

peydAeg eAAnvikEG Tpdneleg

oe B€PaTa NPooNUEINOEWY
UnNoONKWYV KAl EPEUVHOV

MAPI AEAAH

og YnoBnkopuAakeia Kal
KtnuaTtoAoyikd Mpageia Tng
XWPEAG, TNG €XEI NPOCPEPEI
peydAn euneipia Kai givail
oe B€on va Bpiokel akivnta
niow and IOI0KTATEG.
Mpoopépel, e TOV TPOMO
AUTO, CUYKEKPIUEVEG
Aoeig og Tpanedikoug

Kal eNgvOUTIKOUG OdiAoug
oTnv avalniTnor Toug

YIa KATOXUpWon Twv
EMNPAYUATWY A&INOE®Y
Toug oTtnv EAAGSa kai To
eEwTEPIKO (asset tracing).

MARIE DELLI

Marie is Of Counsel
at |. Vasardanis

and Partners

Law Firm.

Marie is an expert in Proper-
ty Law, having dealt with all
kinds of real estate (private,
commercial, hospitality and
logistics cases) in various
regions of Greece.

She has also supported large
multinational companies in
the sale, purchase, rental
and use of real estate. She
actually manages portfolios
involving M & A, joint ven-
tures, sale and leaseback.

At the core of Marie's prac-
tice is her vast experience

in all kinds of property and
asset contracts coupled with
her deep understanding

of the real-estate industry.
Marie has extensive judicial
experience in matters of
regulation, licensing, forest
designation and archaeo-
logical areas, and therefore
provides legal counsel in

all matters of property law
that involve negotiations,
property registration issues,
financial services and tax law.

Her cooperation with major

Greek Banks in matters of

mortgage and research in

Land Registry Offices has

provided her with great info
expertise and she can thus

offer specific solutions in

asset tracing.

POWERX <

Super powers to people

H PowerX.tech
PEPVEI EKODETIKEQ
TEXVOAOVIEC, AUCEIQ
Kl VOOTPOMId OTOV
Hedal!

H eTaipeia PowerX.tech
(www.powerX.tech), péhog
Tou HeDA, npoo@épel

npog 6Aoug eupulTaATO
PAcUa TEXVOAOYI®V AIXUAG,
npowBnuéveg AJICEIG Kal
KAIVOTOUEG NAATPOPUEG,
KaBW¢ ol AeyOueVeg
ekBeTIKES (exponential)
TEXVoAoyigg, dnwg Kai ol
OUVAQPEIG UE AUTEG €VVOIEG,
METAMOPPWVOUV CAUEPA
KAAS0OUG, OIKOVOUIEG Kal TOV
NoAITIoud pag, YEVIKOTEPAQ.
H PowerX.tech cuvepyddeTal
oTevd kal oTnpilel eTalpEieg,
opyaviououg Kal dToud
oTnv npoondBeid Toug va
NeTUXOUV UE TO BAEupua
OTPAUMEVO OTO YEAAOV.

H eTaipeia gival, yeta&u
AdA\wv, enionuog
ouvepydTng Twv OpenExo
(Open Exponential Or-
ganizations) Kal pEAOG TNG
kolvoTnTag Abundance360
(Tnv onoia cuvBgTouv 360
OIOKEKPIPEVEG EMIXEIPAOEIG
KAl CUVOEETAI E TO EMiCNMO
npoypaupa Tou Singularity
University uné Tov opoyevn
MATep AlauavTig).

H PowerX.tech gpyddeTai
NAvw o€ TPEIG MUAWVEG
oTnpidovTag Tov:
METAZXHMATIZMO, péow
eupeiag YKAPAG unnpecinV
ME €ugaon o€ eknaideuon

I
ISSUE#17 | March 2019

€IKOVIKNAG NPAYHATIKOTNTAG
(VR training), Tnv avdanTtugn
e€aToMIKEUPEVOU
EKMNAIOEUTIKOU MEPIEXOPEVOU
VR, epapuoywyv

Kal cevapiwy, TNV
KATAPTION NPOCWNIKOU

pE xprion enauénuévng
npaypaTikotTNTag (AR) Kal
oToixeiwv |IOT. Ta avwTépw
e&AA\ou epapudlovTal

og J1APOoPOUG TOUEIG,

A.x. yetanoinon, FMCG,
NWAACEIG KAl JAPKETIVYK,
pé€oa evnuépwong,
unnpeoieg epodIAcTIKAG,
ToupliopoU, Yuxaywyiag K.a.
AYZEIZ, xdpig o€ unnpeaoieg
Kal NpoiévTa Yag nou
a&lonoloUv TEXVOAOYIKES
unodouEég pag onwg VR,
AR, dBatap, ohoypduuaTa,
TEXVNTH vonuoouvn,
POUNOTIKA K.Q.
NMAATOOPMEZ, pe dikd pag
npoidvTa kal dNUIoUPYIES,
onwg 1a Alpha labs

(Ta npwTa epyacTripia
eKOEeTIKAG TEXVOAOYIAG nou
anguBuvovTal og naidid Kal
véoug) i Tnv FutureU (pia
nAaTpopua auTto-BoriBeiag).
O HeDA enioképOnke

ToV €101KA SIAPOPPWUEVO
X®po pag, To Xfuture Demo
room, énou kai Biwoce TNV
EUMEIPia NoOU NPOCPEPEI N
PowerX! Ta nepicodTepeg
nANpPo@opieg, enickepBOeiTe
Kal E0€iG TNV enionun
I0TOooeAda TNG eTAIpEiag
(http://www.powerx.
tech/discover-xfuture) kai
npoypapuaTioTe TN dIKA 0Ag
eniokePn oto Xfuture!

PowerX.tech brings

exponential technol-
ogies, solutions and
mindset to HeDA!

PowerX.tech (www.powerX.
tech) is a new member of
HeDA bringing a range of
exponential technologies,
solutions and innovative plat-
forms to all HeDA members.
Exponential technologies
and mindset are changing
industries, the economy and
our civilization all together.
PowerX.tech is positioned

as a partner of companies,
organizations and people,
offering support in navigat-
ing towards an exponential
future.

An official partner of
OpenExo (Open Exponen-
tial Organizations), and a
member of Abundance 360
community (a mastermind of
360 selected companies and
official program of Singu-
larity University curated by
Peter Diamandis), PowerX.
tech'’s offering is based on
three pillars.
TRANSFORMATION: A range
of services with emphasis on
VR training; Custom de-
velopment of Virtual Real-
ity training content, apps,
scenarios and AR workforce
assistance; Augmented
Reality assistance and 10T
integration. Applicable in
sectors such as Manufactur-
ing, FMCG, Logistics, Sales
and Marketing, Field servic-

Peter
Diamandis,
co-founder

of Singularity
University with
Yannis
Sotirakos,
CEO of
powerX.tech

AR assistance for field
or factory staff!

es, Media, Entertainment,
Tourism and more.
SOLUTIONS: A range of ser-
vices, solutions and products
based on inhouse technolo-
gies such as VR, AR, Avatars,
Holograms, Al, Robotics and
more.

PLATFORMS: Our
own-branded projects and
platforms, such as Alpha labs
(the first exponential tech
labs for children and youth)
or FutureU (a platform to
upgrade yourself).

HeDA has already visited the
Xfuture Demo room for a
hands-on experience of Pow-
erX! For more information,
you can visit the website
(http://www.powerx.tech/
discover-xfuture) or book an
Xfuture Demo room visit!

info



56 xpovia npoocPpopdc 4

otnv EAAnvIKN oikovopia

Kdl Kolvwvia

H ABnvaikr) Zubonolia sivar yia
ETAINIA NOU ONUIOUPYNONKE NEIvV

and 56 xpovia and uia opudda
EANAVWV EMIXEIONUATIWV, O
Oroiol EvoaV TIC QUVALEIC TOUC

UE TNV OAAaVOIK Amstel kal
AMaEav To XGPTN OTNV EAANVIKN

ayopd unipac.

ZrApepa n ABnvaikry Zubonolia givail n
pMeyaAUTePN €TAIpia Napaywyng unipag
oTnv EAANGSa Kkail €xel kaTa&lwBei

WG ENITUXNUEVO NAPAdEIYUA, TO

onoio cuvdudlel TNV EAANVIKA
dnuIouPYIKATNTA Kal To NdBo¢g Ye TNV
OAAaVOIKA EUpacn oTnv noidéTnta
dNuIoUPYWVTAG €va oUVOAO Nou oTOX0
€xel va dnuioupyei BeTikd npdonuo

yla TNV EAANVIKH OIKOVOouia Kal TNV
KOIVWVid, yeyovog nou anodelkvUeTaAl
anTd, otnv Npd&n kai ave&apTATWG
“Siafarnpiou”.

Me enevduosig 170 ekaToppupiwV

Kal KaTtafoAég dpuscwv Ppoépwv 121
EKATOHMUpPIwV Ta TeAeuTaia 10 xpovia,
€xoupe anodei&el 6TI NIGTEUOUNE

oTig duvapeig Tng EAAGdacg kai
OUVEIC(PEPOUNE OE AUTEG NnapdyovTag,
dueoca kail éppeoa, aia yia Tn xopa.

H a&ia auTtrj anotunBnke kai oTnv
npdo@atn MeAétn OIKOVOUIK®V KAl
Koivwvikwyv Enidpdoswy, cuppwva

ME TNV onoia To NApaAywyIKo Uag

HovTENO dnuioupyei NpooTIOEuevn
aia yia Tnv eupUTePN OIKOVOHia UPoug
620 eKATOPMUPIWY EUPW, NOCO NMou
avTioToixei oTo 0,35% TOu GUVOAIKOU
AEl Tng Xwpag.

Me nioTn oTov NpwToyeVH TOMEQ,
€XOUME ONUIOUPYHOEI TO HEYAAUTEPO
npdypapua cupoAaiaknig
KaAAIEpyelag KplBapioU oTo onoio
ofuepa ocuppeTéEXouv 2.500 aypdTteg
nou kKaAAigpyouv cuvoAikd 170.000
OTPEUMATA KAl KaAunTouv To 100%
TWV AVAYKWV YIa TV Napaywyn

TWV NPoidvTwy Yag. EipaoTe noAu
neprgavol yia 1o npéypaupa didTI
NEOCPEPEI NPAYUATIKA ©OONon

OTOV NPWTOYEVH TOUED TNG XWPAG
OUVOEOVTAG TOV HE TIG AVAVKEG TNG
Blounxaviag kai Tng peTanoinong.

‘Ouwg dg pévoupe oTo NAPeABSV aAAd

ouvexidoupe SUVAUIKA NMPog To YEAAOV.
Me €ugpacn oTnV KAIVOTOMIa Kal TIG
e€aywyEg, Exoupe AON EYKEKPIYEVO
enevoOuTIKS Npdypauua UPoug 43 eKaT.
EUPW yia TNV TpleTia 2019-2021 woTe
va unooTtnpi§ouue TNV avanTtu&n Toug.
Ag onuelwBei, eniong, OT1 o1 e€aywyEg
anoTteAoUuvV 1o 13% Tou GUVOAIKOU
OYKoU NWARCEWV Pag, o1l eEdyoupe o
Xwpeg dnwg AABavia, BouAyapia, Kiva,
Kunpog, ITaAia, OAAavdia, Poupavia,
Zepfia, ZAoBevia, Zoundia kal MeydAn
BpeTavia, eved nAéov avoiyouue Kal Tnv
ayopd Twv HMA pe Tnv pnipa AADA.

O ouvdUAouOG TWV EAANVIKWOV NMPWTWV

Alexandros
Daniilidis
Managing
Director
Athenian
Brewery S.A.

UAQV PE TNV UPNAR TEXVOYVWOId,

oTa ouyxpova ubonolgia yag kai Ta
duvo 1816kTNTa Buvonoleia oe MaTpa
Kal ®eccalovikn, cuvBgTouv pia
nAnpwg kabeTtonoinuévn eAANVIKNA
dladpopn yia OAd yag Ta npoidvTa.
A&ilel va onpeiwBei 671, Xdpn OTIG
npoondBeieg Twv epyalopévwy Pag,
Ta {uBonoleia Yag €Xouv KATAKTAOEI
uPnAgg dlakpioeglg NoldTNTAg OToV
oupiAo HEINEKEN, pe anoTtéAecpa va
Mag egnioTeUoOVTAl KAl VA NAPJAyOUlE
oTnv EANGSa npoidvTta nou e€dyovTal
og AAAeG XWpeg dpaoTnplonoinong Tou
Oupilou.

2 e Jia nepiodo nou n avdanTuén
anoTeAei To peydAo nNTOUPEVO Yid TNV
KoIlvwvia, To napddelyua Tng ABnvaiknig
ZuBonoliag anodeikvUel TIG HEYAAEG
KAl NTOAAANAQCIACTIKEG OUVATATNTEG
Mou UNdpXouV OTO XWPO TNG EAANVIKAG
Blounxaviag kai emBeBaiwvel OTI
onHacia yid Tn Xwpa €xel, NPWTICTWG,
TO GUVOAIKG anoTUunwua Hiag eTaipiag
Kai AlyoTepo To «S1aBaripio» Tou
€NEVIUTH.

- AOHNAIKH
© ZYOOrOIIA

gpayoulusE EVO KOAUTEDD QUDLD

@ AMSTEL  Helnokerd "ﬂzf

56 years of contribution

to the Greek economy

and society

Athenian Brewery was found-
ed 56 years ago by a group
of 5 Greek entrepreneurs who
joined forces with the Dutch-
based Amstel and set to
change the map of the Greek
beer market.

Today Athenian Brewery is the largest
brewing company in Greece and has
been recognized as a successful combi-
nation of Greek creativity and passion
with the Dutch emphasis on quality,
aiming to have a positive impact on the
Greek economy and society, a tangible
fact proven by actions, independently
of passports.

With investments of 170 million and
direct tax contributions of 121 million
euros over the past 10 years, we have
proven we believe in and contribute

to the growth potential of Greece by
creating direct and indirect added
value for the country. The extent of this
value was reflected in our recent So-
cio-economic Impact Study, according
to which our business model generates
620 million euros of added value for the
wider Greek economy, equivalent to
0.35% of the national GDP.

We firmly believe in the potential of

the primary sector and have therefore
developed the largest contractual

sourcing programme for barley, which
currently encompasses 2,500 farmers
with a total surface area of 170,000
acres who farm barley to cover our
production needs by 100%. We indeed
are very proud of this program which
genuinely upgrades our country's pri-
mary sector by linking it to the needs of
manufacturing.

We are not dwelling on the past though;
we keep our eyes to the future instead.
We are focused on boosting innovation
and exports and have, to that end, al-
ready approved a plan of €43 million in
investments to support these objectives
over the next three years (2019-2021). It
is also worth mentioning that exports
account for 13% of our total sales vol-
ume and we are exporting to countries
such as Albania, Bulgaria, China, Cyprus,
Italy, the Netherlands, Romania, Ser-
bia, Slovenia, Sweden and the United
Kingdom. Furthermore, we are currently
entering the US market with the ALFA
brand.

Greek raw materials combined with the
extensive know-how of our brewers,
and the two privately-owned malteries
we operate in Patras and Thessaloniki,
constitute a full-fledged, vertically-in-
tegrated, Greek path all our products
follow. Let it also be noted that thanks
to our employees our breweries have
received high distinctions for product
quality by the HEINEKEN Group. As a

result, the Group has been entrusting

us with contracts to produce beer in
Greece and export it to the various mar-
kets across the world where HEINEKEN

operates.

At a time when economic growth is the
core issue for society, the example of
Athenian Brewery demonstrates clearly
the great prospects and the versatili-
ty of the multiplying effect the Greek
industry can have while reaffirming that
what is important for the country is
the total impact of a company rather
than the “passport” of its investor.

&2 ATHENIAN
9> BREWERY




Avantugn
X0PI
ANOKAEIGHOUG

OAoKANPWONKe To OIKOVOUIKO
Dépoup TwV AEAP®V PETA and
TECOEPIG YEUATEG NUEPEG OTN
SIAPKEIA TWV OMOoIWV NEPICCOTEPOI
and 500 npooKekANPEVO! OUIANTEG
ané 32 SIAPOPETIKEG XWPEG UOI-
PACTNKAV PE TO KOIVO TIG YVWOEIG
Kal TIC andYEIG TOUG OXETIKA UE TO
OUVEXWG METABAAASUEVO EOVIKS,
O1eBVEG Kal NeEPIPEPEIAKS NEPIBAA-
Aov. To npdypauua Tou ®dpoup
ouvéBeoav 80 BeuaTikEG evOTNTEG,
TIG onoieg NnapakoAouBnoav Navw
and 2.500 cuppeTéxovTeg kal 200
dlanioTeupuévol dnuocioypdpol,
‘EAANveG Kkai E€vol, avadeikviovTag
TIG NPOKAACEIG NOU AVTINETWNICEI
0 OAOEva Kal Nio d1acUVOEDEUEVOG
Mag KOOUOG.

To ®bpoul ECTIACE OTIG KUPIO-
TEPEG NAYKOOUIEG TACEIG, OTNV
e€€Taon TWV ENINTWOEWV TOUG,
OTIG cUVENAKOAOUBEG NPOKARCEIG
Kal OTIG NOAITIKEG EMIAOYEG OE
ouvApeld Ye TN ARYn anopdcewy
oTNnV eupuUTEPN NEPIOXN TNG AVA-
TOAIKG Meooyeiou. UYKeKPIUEVQ,
KEVTPIKO B€ua Tou cuvedpiou Tav
H MpdkAnon tng Avdantuéng Xwpig
AnokAgIopoUG KAl o€ auTo To MAdi-
o10 cudnTriBnKav ol avaykaisg yia
Tnv EAAGSa S1apBpwTIKEG peETAP-
puBpiceig yadi ue TNV avdykn yia
KAIVOUPYIEG OTPATNYIKEG NYECIAG
ue opidovTa TNV aAAayr npoTunou.
e OAeG TIG EVOTNTEG avanTuxon-
KAV Naykoouia, EUPWNAikd Kal
NEPIPEPEIAKOU EVOIAPEPOVTOG
dnTApAaTa XApIg oTNV EVEPYO
OCUMMETOXN TWV HEA®V KABE NAVEA,
énou eknpoocwnibnkav aveTaTa
KUBegpvNTIKA KAIUAKIQ, akadnuaika
1I0pUATA KAl 0 KOOHUOG TOU €Mi-
xelpeiv. O1 NpoonTIKEG TNG EANG-

d0¢G, KaBWG aprvel Nicw TNG TV
NAapaATeTAUEVN KPion, anoTEAEcAV
AANo €va KevTpIkO ZRTnua. MAAI-
oTa, o EAAnvag MpwBunoupydg
OTNV KEVTPIKN TOU odIAid Kal o
apxnyog TnNG a&IWUATIKAG avTIno-
Aiteuong Kupidkog MnTooTdkng og
oulATNoN UE ToV ONUOCIoyPApO
Peter Spiegel Twv Financial Times
avapépBnkav ota ydAAov avTipa-
TIKA opAuATaA TOUG Via To HEAAOV
NG XWPAG.

MoAAEg and TIg cuvedpieg aAAd
Kal APKETEG OMIAIEG ECTIOCAV GTA
npofAnuara Kai TIG EUKAIPIEG NoU
NPEPOCPEPEI N payddaia TEXVOAOYIKA
€EENIEN eV oNUAVTIKO OKEANOG TV
oulnTrioswv £€061E Toug Tpdnoug
MEOW TWV onoiwv KPATN Kal Aoinoi
EUNAEKOPEVOI unopoUuv va pPOovVTi-
OOUV OTE KAVEIG TEAIKWG va un
ueivel niow og B€uata avanTuéng,
npodyovTag, ouvenwg, To 6€ua To
onoio anacxoAnoe Katd KOPovV To
@eTIVO Forum.
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of Inclusive Growth

The Delphi Economic Forum IV came
full circle after four intense days dur-
ing which over 500 speakers from 32
countries shared their expertise and
views on the rapidly evolving nation-
al, regional and global terrain. The
Forum featured an extensive line-up
of 80 thematic sessions where over
2,500 delegates and 200 accredited
members of the press, from both
Greece and abroad, gathered in
Delphi to grapple with the challenges
facing our increasingly intercon-
nected world. The Forum aimed to
identify main global trends, assess
their implications and elaborate on
resulting challenges and policy op-
tions for decision-makers in the wid-
er Eastern Mediterranean region. The
main theme being “The Challenge of
Inclusive Growth”, Greece's needs for
structural reforms and novel leader-
ship strategies were extensively dis-
cussed in search of a new paradigm.
All sessions touched on global, euro-

pean and regional issues, thanks to a
wide array of speakers representing
the highest levels of government, ac-
ademia and business. The prospects
of Greece, leaving a prolonged crisis
behind, were a fundamental topic,

as the Greek Prime Minister made a
Keynote Speech and the leader of
the major opposition party, Kyriakos
Mitsotakis, had a Fireside Chat with
FT's Peter Spiegel, both statespeople
actually communicating competing
visions of how they envisage the
future of their country. Furthermore,
there were entrire sessions and
addresses that focused heavily on
the issues and opportunities of rapid
technological change while most of
the debate also honed in on the ways
in which states and other actors can
ensure that growth-wise no-one is
left behind in this dawning new age,
a major challenge which permeated
this year's Forum.

-
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NN Hellas President and CEO Marianna Politopou-
lou, speaking at the 4th Delphi Economic Forum,
referred to the challenges her company had to
face during the crisis, its digital transformation, the
significant contribution of its network of associates
and employees as well as the need for technology
in the private insurance industry.

CEO Alex Daniilidis explained how Athenian Brewery
is adding value to the Greek Economy based on his
company's Economic Impact Assessment findings.

Brand President at AB Vassilopoulos Vassilis Stavrou
stated that, as regards latest trends in retail trade,
“shops will become a place of inspiration; retail has
already radically changed. Today a multi-channel
approach is adopted to provide a unique and full-
fledged purchasing experience.”



AnoAoyIioHOCg

Tlou NauTiAiakou
Zuvedpiou unod TRV
aryida Tou HeDA

Me 181aiTepn emiTuxia oAokAnpwOnkav
ol gpyaacieg Tou 1ou NauTiAiakoU
Zuvedpiou, Nou cuvdlopydvwoav To

IvoTiToUuTo NauTIAIakrig & OIKOVOUIKNG

Z1patnyIkig (IMES) pe Tn NauTtihiakn
epnuepida Maritime Economies,

Tnv Méuntn 10/1/2019 oTo MoAeuikd
Mouoceio, ye 6€pa:

Shipping Finance

& Capital Markets

Shipping as Private or Listed? The
Shipping Finance Alternatives in 2019

To ouvedplo ATAV XWPIoUEVO o 3
EVOTNTEG:

1n evéTnTa: The Political effect
of the Maritime Policy in the EU
To avTikeiyevo TnG oculiTnong

€0TIAOTNKE OTO YEYOVOG OTI O 3 XWPEG,

T ey "“"," —— ‘.,.-k .

The 11th Shipping
Conference under
the aegis of HeDA

The 11th Shipping Conference that the
Institute for Maritime and Economic
Strategy(IMES) co-organized with
Maritime Economies, the shipping
newspaper, on Thursday the 10th of
January 2019 at the War Museum on the
subject of :

Shipping Finance

® Capital Markets
Shipping as Private or Listed? The
Shipping Finance Alternatives in 2019

\

was a success. The conference
encompassed 3 three thematic areas:
1st Session: The Political effect

of the Maritime Policy in the EU

The discussion focused on the fact that
the three countries which control 70% of

|
HeDA Business Review

eAéyxovTag 1o 70% Tou Eupwnaikou
oTOAoU, NPENEel va epapudoouV dia nio
duvapikn noAITik npoaocniovtag Ta
oup@EépovTa TnG NauTiAiag anévavTi
oTnv Tdon yia unép-puBbuion Kal
neploplopoug nou eniffdAAer o IMO.
AvanTtuxOnke To HOVTEAO MOAITIKAG
dpdoewv TnG Kunpou kai €yive pe
evBouoiaoud anodekTd wg napddeiyua
nEog Wipnon, akéua kal otnv EAAGSa
nou anoTeAEi TNV NP®TN VAUTIAIAKH
dUvaun NayKooMiwg.

O ouvToVIOTAG TNG NPWTNG EVOTNTAG
kal Tpaneditng, K. NMwpyog =npaddkng,
npdedpog Kal dieubuvwyv cUuBoulog
Tng XRTC, napouciace oToixeia yia TIg
EAANNVIK®OV CUPPEPOVTWV EICNYUEVES
Kal IOIWTIKEG VAUTIAIQKEG ETAIPEIEG.

2n evotnTta: Shipping & Capital
Markets. Does it work?

OI NPOCKEKANUEVOI OUIANTEG

and To XWPO TwWV EICNYHEVWYV Kal
MN-€10NYHUEVWY VAUTIAIOK®V ETAIPEINV
Tng d1eBvoug ayopdg odnyribnkav ce
€va yoviuo SidAoyo Pe KevTpIko B€ua
«Agilel onpepa yia vauTIAIOKA va givail
€lonyuEvn n Oxi»

the fleet in Europe must act on a more
dynamic policy to stand up for the rights
of Shipping as an industry against the
backdrop of a trend for over-regulation
and given the limitations the IMO imposed.
The active policy model of Cyprus

was analyzed and subsequently
enthusiastically endorsed as a great
example even for Greece, the top maritime
power the world over.

George Xiradakis, managing director of
XRTC, elaborated on shipping enterprises,
both Greek listed companies and private
ones.

2nd Session: Shipping ‘® Capital
Markets. Does it work?

Guest speakers from international listed
and non-listed companies had a lively
debate on whether there is a point in
having a shipping company listed these
days. George Xiradakis, MD of XRTC and
President of Propeller club of Piraeus, was
the moderator of the 2nd Panel discussion.

2710 20 MNdAveA cuvToVIOTAG ATAV Kal
ndAi o kUplog MNwpyog =npaddkng.

3n evérnTa: Shipping Finance,

Terms & Alternatives

O1 NPooKEKANUEVOI OUIANTEG, Anod

TO XWPO TwV AIEBVHOV Kal EyXWPIWV
NauTiAlak®v Tpanelwy, CUPPETEIXAV
o€ ndveA yadi ye vauTiAlakoug
OIKOVOHOAOYOUG Kal SIKNYOPOouUg UE
eunelpia oTo shipping finance.

H éAAeiyn TpanedikAg XxpnuaTtoddTnong
ANOTEAECE TO KUPIOTEPO ONUEIO TNG
oulnTtnong. O1 Tpanediteg e€ynocav
Toug AGyoug yid TOUG onoioug To
MEAAOV oTnv TpaneldIkA XxpnuaToddTnon
NAapaAp€Vel anoyonTeuTIkod, divovTag
€ugpaon oTo yeyovog OTi ol ohoéva
AUOTNPOTEPES KAVOVIOTIKEG O1ATAEEIQ
AVAUEVETAI VA CUPPIKVWOOUV TNV
dlaBeoipdTnTa €€Unvou XprRuaTog.
EuxapioToUpe Toug 20 oIANTEG,

ToUuG 42 xopnyoug Kal KUPiwg TOUg

624 cuvédpoug nou polipdoTnKav
avaloyikd Kal oTIG TPEIG eVOTNTEG,
kAvovTag Tnv aiBouca Twv 455 Bécewv
va gaiveTtal YyiIkpn yia éva TETolo
CUVEDpIO.

3rd Session: Shipping Finance,

Terms R Alternatives

Our guest speakers from various
international and Greek banks specializing
in shipping had a discussion with

expert economists and lawyers with a
background in shipping finance.

The lack of banking credit and finance

was actually the main topic of the ensuing
discussion and the bankers referred to
the reasons why the prospects of banking
finance are still bleak, with emphasis on
the fact that the ever-increasing and tough
regulations are expected to slash the
availability of smart money.

We wish to extend our thanks to all

20 speakers, 42 sponsors and most
importantly the 624 participants who
attended all three of our sessions and
made the 455-strong room seem small for
such a conference.

Alaywviouog

and Tnv NN
Hellas ka1 To
ZE /JA Greece

‘ExovTag ndvTia wg oToOXo

TN oTAPIEN TNG VEAVIKAG
EMNIXEIPNUATIKOTNTAG KAl TN
dnuioupyia

EKMNAIOEUTIKWY EUKAIPIWV
yia TN yadnTikn KoivoTnTa,
n NN Hellas diopyavwvel

To Alaywviopd KolvwvikAg
KaivoTouiag, yia T€TapTtn
OUVEXN Xpovid, o€
OUVEPYAGCIa PE TO ZWHATEIO
EnixeipnuatikdtnTag Néwv /
Junior Achievement Greece.
MpodkeiTal yia évav un-
KePOOOKOMIKO opyaviouod,
MEANOG TOU NAykKOoUIoU
@opEéa Junior Achieve-
ment Worldwide, o onoiog
ulonoilei otnv EAAGSa
npoypdupaTta nou eoTidlouv
oTNnV elcaywyn TwV eprifwv
oTI¢ Baoikég €vvoleg

|
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TNG ENIXEIPNUATIKOTATAG
pMéoa and pia BiopaTiki
pabnoiakr diadikaacia.

H NN Hellas kai o OuiAog
NN 31OV evioxUouv TIG
dpdoeig Tou ZEN and 1o
2015,

ouvOIoPYAVWVOVTAG TO
Alaywvioud KolvwvikAg
KalvoTopiag, o onoiog divel
oToug véoug Tn duvaTdTnTa
va KAAAIEQYiOOUV TNV
KPITIKA TOUG oKEWN Kal

va e€oikeiwBouv pe Tn

AeIToUpYia TWV ENIXEIPHOEWY

onuepa. Xtn didpKela

Tou dlaywVicuoU, opddeg
pMadnTwv 15-18 eTwv
kaAouvTal va avantu&ouv
KAIVOTOPEG NPOTAGCEIG KAl
va npoc@Epouv AUCEIC

o€ oUYyXpova KOIVWVIKA
npofBAfjuara.

>teAéxn Tng NN Hellas
OUMMETEXOUV evePYd OTO
dlaywviopd wg cupBoulol
A KpITEG. Me Tov TPpdMO,
pMeTAdIdoVTAG TIG YVWOEIG
KAl TIG EMNEIPIES TOUG,
AgiToupyoUV UNooTNPIKTIKA
NnEOG Toug NaBnTég dnwg Kal
TN yeTéneita ctadlodpouia
TOUG.

€ Koy

Competition
by NN Hellas
and JA Greece

Always aiming at supporting
youth innovation as well as
affording new educational
opportunities to benefit
secondary education
students, NN Hellas hosted
its Social Innovation
Competition for the

fourth consecutive year in
collaboration with JA (Junior | actively involved as advisors
Achievement) Greece, a
not-for-profit organisation
and a JA Worldwide member | therefore supporting young
that implements projects to
acquaint Greek teenagers
with the core principles of
entrepreneurship through a
hands-on approach.

NN Hellas, and the entire
NN Group the world over,

have been enhancing and
supporting JA actions and
activities as of 2015. To that
end, this Competition gives
young people scope to both
develop their critical thinking
and familiarize themselves
with the ways businesses
work today. It is in the
context of this Competition
that teams of students, age
15-18, are invited to come up
with innovative proposals to
tackle contemporary social
issues.

NN Hellas staff, who are

or jury members, share their
knowledge and experience,

people today and in their
future career in a tangible
manner.

otoptiac 2019
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log AIQY®WVIGHOG
NOYNOY
Idea Challenge

H FrieslandCampina Hellas
enifpdfeuce KAIVOTOUEG IBEEC

nou npotdOnkav ané ‘EAAnveg
EMNIGTAHOVEC VId ThV dAucida aiag
VAAQKTOKOMIK®WV NPOIOVTWV

H FrieslandCampina Hellas og cuunpaén
ue To EpyaoTtriplo Biounxavikig kai
Evepyelakng Oikovopiag (EBEO) Tou
EBvikoU MeTodfiou MoAuTexveiou Kal
TN CUUPBOUAEUTIKA €TAlpEia HETAPOPAC
kalvoTopiag Break-Even Consulting
BpdBeucav oTig 21 ®efpouapiou 2019
TOUG VIKNTES Tou lou AlaywvicuoU
«NOYNOY Idea Challenge», napouacia
Tou np€ofn Tng OAAavdiag k. Caspar
Veldkamp, peA®v TnG akadnuaikig
KoIvoTNTAG, ONUOCIoyPdP WY Kal
oTeAexwV Tng FrieslandCampina

Hellas. Zkondg Tou diaywviouou

nTav va avadei&el Tn dUvaun Tng

|
HeDA Business Review

10€ag, va cupBdaAel oTnV KalvoTouia
NG eEAANVIKAG YaAakTofiounxaviag,
aAAd kal va onpatodoTtrioel Tnv a&ia
TNG cuvepyaciag ueTa&u Blounxaviag
Kal akadnuaikng — EMNICTNUOVIKAG
kolvoTnTag. O AleuBuvwy ZUuBoulog
NG FrieslandCampina Hellas k.
KwvoTtavTtivog Mayyiopog dRAwaoe:
«Meg To dlaywVvIoud eneKTEIVOUNE

Toug decpoUG NOU EXOUUE PE TNV
eAANVIKH KOIVWVIa Kal TNV akadnudikn
KoIvoTNTa, KAvovTag €va akoua Briua
avdantugng oTnv aAucida yAAaKTog
nou avTinpoowneloupe. O 10€eg
Eenépaoav kdBe npocdokia, €Becav
TOUG 0TOXOUG ToU AUPIO Kal KUPIWG MAG
€PEPAV KOVTA GE VEOUG EMICTAMOVEG
viaTi

«Mia kaAn 18€a ...

a&ile1 va yiveTal npa&n!».

Ta BpaPeia nou d66nkav agpopouv dAa
Ta oTdd1a TNG aAucidag YAAAKTOG Kal
eival Ta e€Ng:

e Xpnuatiko énablo a&iag €2000 kai
EknaideuTikn eniokeyn oTo Innovation
Centre Tng FrieslandCampina oto Wa-
geningen Tng OAAavdiag: «KaivoTépa
Kal ASITOUPYIKA NpoidvTa yaAakTog kai
yiaoupTioU»

e MMAOTIKA epapuoyr TNG I0€AG OTIG
eykataoTdoeig TnG FrieslandCampina
Hellas: «BeATioon TnG uyeiag Kai Tng
eulwiag TWV UNPUKACTIKAV {OwWV, HE
Tautéxpovn BeATiwon TG NoIGTNTAG
TWV NAPAYOHEVWV NPOIOVTWV HECW
EUNAOUTIONOU TwV {WOTPOPWV»
*’Evta&n otn Bepuokoitida EML.

vo EMIZEY Tou EBvikou MeTodfiou
MoAuTexveiou kal Business induction
oTnVv avdanTtu&n kail Aavodpiopa VEou
npoidvTtog and tnv FrieslandCampi-
na Hellas: «Mapaockeun KaivoTopou
POPHHATOC ané aBokAvVTo HE
a&lonoinon Tou opoU oTPpAYYIGTOU
yiaoupTioU»

¢ ‘EpupicOn npakTik doknon e€Aunvng
didpkelag otnv FrieslandCampina
Hellas: «BioEnvi = Eqpapuoyn yia
KIVNTA TNAEpwva yia TNV evioxuon ThG
anodoTIKOTNTAG TG AVAKUKA®WONG»

e MMAOTIKN Epapuoyr 6To EpyooTACIO
NG FrieslandCampina Hellas otnv
MaTpa: «Euepun, Bivoipa Kripia
FaAakToBiopnxaviag yia Tn BeATiooon
TNG NOIGTNTAG TOU ECWTEPIKOU
nepifdAAovTog ue Xprion aicONTRPwV»

Retail

Business
Awards 2019:

I
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KaTtd Tnv anovour Twv QeTIVOV

BpaBeiwv RETAIL BUSINESS AWARDS,

nou npaypaTtonoin®nkav yia 17n xpovid

To ®efpoudpio, n EAaig-Unilever Hellas

avayvwpioTnke and Toug NeAATEG TNG

¢ “NMPOMHOEYTHEZ THZ XPONIAZ"

oTtnv katnyopia NON-FOOD. To

BpaBeio anotelAei avayvopion

NG IKAVOTNTAG TNG ETAIPEIAG va

avanTuooel TIG MAPKEG TNG JEoa and

OUVATEG CUVEPYAOIEG, AKOUN Kal

oc OUOKOAECG EMOXEC.

AuTA n «Yripog» avTikaTonTpilel,

eniong, TNV €Upacn oTnV KAIVOTouia Kal

TNV KaAr} nopeia yia to 2018,

€18I1Kd oTIg npoavagpepOeioeg

non-food NpoiovTIKEG KATNyoPIEG.

A&ilel va avapepbouv kdnoia

eVOEIKTIKA napadeiypara:

= To Aavodpiopa Tou anoounTiKou
Rexona

= Tnv enmiTuxia TnG pdpKag nepinoinong
d€puaTog LUX, nou nAéov napdyeTail

1st NOYNOY
Idea Challenge
Contest

FrieslandCampina Hellas rewarded
innovative ideas

by Greek scientists for the value
chain of dairy products

FrieslandCampina Hellas, in partnership
with the Laboratory of Industrial and En-
ergy Economics of the National Technical
University of Athens and the Break-Even
Consulting for Innovation Company,
bestowed its awards on February 21, 2019,
upon the winners of the 1st NOYNQY Idea
Challenge, in the presence of H.E. the Am-
bassador of the Netherlands Mr. Caspar
Veldkamp, members of the academic
community, journalists and Friesland-
Campina Hellas personnel. The aim of the

competition was to highlight the power of
the idea, to contribute to the innovation
of the

Greek dairy industry and to mark the val-
ue of cooperation between industry and
the academic-scientific community.
FrieslandCampina Hellas CEO Konstan-
tinos Maggioros said: “"With this compe-
tition, we are expanding our bonds with
the Greek society and the academic com-
munity, making a further step in the dairy
value chain we represent. Ideas surpassed
all expectations, set the objectives for
tomorrow and, mostly, brought us closer
to new scientists, because

“A good idea ...

deserves to be realized!".

The awards, which were relevant to all the
stages of the dairy chain, are listed below:
¢ € 2000 and an Educational Visit to the
FrieslandCampina Innovation Center in
Wageningen, Netherlands for Innovative
and Functional Products of Milk and
Yoghurt.

¢ Pilot implementation at FrieslandCampi-
na Hellas's facility of the idea on Health
improvement and wellbeing

of ruminants with simultaneous product
quality improvement through provender
enrichment.

¢ Inclusion in the incubator EPl.noo ICCS
of the National Technological University
of Athens and Business induction by Fries-
landCampina Hellas for the development
and launch of a new product: Production
of the innovative avocado beverage
capitalizing on yogurt serum.

¢ Six-month internship with Friesland-
Campina Hellas for BioEnvi — Mobile
application for the reinforcement of
recycling efficiency.

¢ Pilot application in FrieslandCampi-

na Hellas's Patras Plant of the idea for
Smart, sustainable buildings in the dairy
industry. Improving interior environment
quality through the

use of sensors.

AIM (UNILEVER
ipToidoupe Madi ...onou un
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Retail
Business
Awards 2019:
Two
Important
distinctions
for ELAIS-
UNILEVER

During the 17th RETAIL BUSINESS
AWARDS ceremony which took place
in February, Elais-Unilever Hellas was
recognized by its customers as best
“SUPPLIER OF THE YEAR" for the
NON FOOD categories. This award rec-
ognizes the ability of the company to
build good business through collabora-
tion, even in difficult times and reflects
both the focus on innovation and the
good performance in 2018, especially
in the non-Food categories. It is worth
mentioning a few highlights:
= The launch of Rexona Deodorant
= The success of Skin Cleansing brand
LUX, which is now manufactured in
Greece

oTnv EAAGSa

= Tnv KaTanAnkKTIKr Xpovid yia Ta
AnoppunavTikd PoUxwy, énou n
EAaig-Unilever kaTéxel adiaul-
ofBiTNTa TNV NpwTn 6€0N

EninAéov, £va noAU onuavTikd Bpafeio
neOe Kal oTnV KaTnyopia

Best Supplier’s CSR Campaign, xdpn
oTn Opdon EKE nou npayuaTtonoinoce

n AIM og cuvepyaocia ye Tnv AB
BaoiAénoulog péoca and to npdypauua
«BoupTtoidoupe Madi». MNa 1piTn
ouvexouevn xpovid, n eTaipegia othipI&e
Tnv Opdda Alyaiou kal pPOvTIoE

TO XapOYEAO TwV KATOIKWYV o€ 8
anopakpuopéva vnoid Tou Alyaiou,
avakaividovtag napdAAnAa To KTiplo
nou oTteyddel To laTpeio oToug ApKioug.
MaTi kKABe xapdyeho peTPAEl KAl N
Unilever cuvexilel va To anodeikvUEl
p€oa and TIG MAPKEG TNG KAl TNV
anooToAr Toug!

I Jean-Francois Etienne
General Manager
South East Europe

= the fantastic year in Laundry Deter
gents where Elais-Unilever has
taken a strong leadership position

In addition, a really important award for
Elais-Unilever came in the best Suppli-
er's CSR Campaign category thanks to
the AIM initiative WE BRUSH TOGETH-
ER in collaboration with AB. For the
third year, the company supported the
NGO Aegean Team and took care of the
residents’ smiles in 8 remote islands of
the Aegean Sea, renovating at the same
time the medical centre of the Arki is-
land. Because every single smile counts
and Unilever keeps proving it through
its brands with purpose!



Kapepa ADAS
H Carglass® elval eToiun.
Ot Texvoloylegc Tponypévwy Tuotnuatwy YmoRonnong

0ényolu n ADAS efomAilouv AoV TNV TAElOPNdIia Twv
oOYXPOVWY  oxNUATwv.  [MoMda  cuothuata  ADAS

XPNOLLOTIOOUY KAUEPA Yia TN AN TTANpodopLwy, n oTola,
LETG TNV avIlkataoTaon Tou Tapumpll, xpelaletal
TIAPALETPOTIONCN, TIPOKEIUEVOL Va SlaopaAileTal N owoTN
AslTOLPYIA TNG.

H Carglass® dtafétel TNV amapaitntn TEXVOyvwaoia Kat
€EOTTALOO VIO TN OWOTH S1AyvVWon KAl TTapapeTPoToinon
TWV KOPEPWYV Ttou uTtooTnpilouv cuothpata ADAS.

H umnpeola Tmpaypatomoleltal  pe  Xpnon  GopnTwv
SIAYVWOTIKWY UNXAVNUATWY KAaBwG Kal EI8IKWY TIVAKWY
Babpovopunong.

TER”
CARGLASS

www.carglass.gr

This edition is supported by:

AB VASSILOPOULOS, ABN AMRO BANK,
ATHENIAN BREWERY, CARGLASS, CORAL,
FRIESLANDCAMPINA, INTERAMERICAN
(ACHMEA), NN HELLAS, PHILIPS, UNILEVER & DO-
GUS HELLAS
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LOYALTY CLUB OF HEDA MEMBER
TO MEMBER OFFERS
All HEDA members have the opportunity to offer their
services or products, at special members’ rates, to
other members of the Association.

The offers will be posted on the «Loyalty» page of
our website: Loyalty Club Of Heda.

heda@otenet.gr, http://www.heda.com.gr | Face-
book: www.facebook.com/hellenic.dutch.association

Become A Member: http://www.heda.com.gr/mem-
bers/become-a-member



